Marketing Research

Chapter 28




Sec. 28.1—Marketing

Information Systems

What you’ll learn:

 The importance of marketing
research

* The function of a marketing
Information system
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‘ * Links the consumer, customer, and
"Iy public to the marketer through
U information.

I B * The primary emphasis is to obtain

hu iInformation about the preferences,
‘aall opinions, habits, trends, and plans
-. i‘ of current and potential customers.



Why Is Marketing Research

Important?

* Helps businesses plan their future
operations to increase sales and profit.

* Helps solve marketing problems and
anticipate future potential

* Helps keep track of what is happening
In current markets — what the
competition is doing



 Small companies — research is often

iInformal — done by owner or manager.
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e Larger companies have a formal
research department and specialists to
plan and conduct research
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e A set of
procedures and
methods that
regularly
generates,
stores, analyzes, ™=
and distributes
marketing
iInformation.




Marketing Information Systems

—Includes company records,

competitor's records, customer

profile data, government data
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Database Marketing

e Database — a collection (or file) of
related information about a specific

[ ] st Professional 2 - GateComm - [Database] Mi=1 E3
File wiew Tools Window Help -3 x
n [ Mew ~ (= open ~ [ 5ave | [=] Start - Settings | [ Impark @ Lists | @ E-mail QM Database f@ Merge _
Table = Column | Move - i@i Find | | Refresh & Tools| | Select Table: Customers -
EEl New 45 Impart i} Export | &b Print Repair e-mail addresses
Search and replace
Customer|D Companyhame Contacthlame ﬁ = P 55 | City d
EASTC Eastern Connectian Ann Davon Biackup table i Gieorge | Londan
ERMSH Emst Handel Roland Mendal ﬁ Clane table >| | Entire table [, |
FAMIA Farnilia Arquibalda Atz Cruz Selocted recards: lo:
FISSA FISSA Fabrica Inter, Dieqo Roel B Compare kables =
FOUS Folies gourmandes IMattine Rancé E{ Remove duplicate records haussée de Tounai  |Lille
FOLEC Folk och F3 HE Maria Larsson Remove duplicate recipients atan 24 Bricke
FRAMK Frankenversand Peter Franken — prPlaz 4 Iiinchen
FRAMR France restauration Catine Schraitt E. Filter Records ke Royale Mantes
FRANS Franchi 5.p.. Padla Accorti Filter through text file orte Bianco 34 Torine |
FURIE Furia Bacalhau e Frutos do | Lino Rodriguez Remove domains das rosas n, 32 Lisboa
GALED Galetia del gastrénama Eduarde Saavedra —————————————————————— Jade Catalufia, 23 Barcelona
] Godes Cocna Tigica Tosé Pedro Frayre | 2 Repair Fnera, 33 Sevilla
SOURL Gourrnet Lanchonetes André Fonseca Compact Fasil, 4z Campinas
GREAL Great Lakes Food Market | Howard Snyder £7 Delete backup tables Baker Blvd, Eugene
GROSR GROSELLA-Restaurante Manuel Pereira - |e. Loz Palos Grandes | Caracas
HAMAR Hanari Cames Matio Pontes R§Fresh Pago, 67 Ria de laneiro
HILAA HILARIOM-Abastos Catlos Hemdndez Sales Repretentative Carrera 22 con Awve, Caros | San Crstdbal
HUNGC Hunagry Coyeote Irnport Yoshi Latimer Sales Representative City Center Plaza Elgin
HUMNG Hungry Sl All-Might Patricia McKenna Sales Associate & Johnstown Road Cork
ISLAT Island Trading Helen Bennett Matketing Manager Garden House Cowes
KCEME Kiiniglich Eszen Philip Cramer Sales Associate Maubelstr, 90 Brandenburg
LACOR La came d'abondance Caniel Tonini Sales Representative &7, avenue de ['Eurape Versailles
LAMAL La rnaisen d'Asie Annette Roulat Sales Manager 1 rue Alsace-Lorraine Toulouse
LALIGE Laughing Bacchuz Wine “foshi Tannamur Marketing Aszistant 1900 Cak: St Wancouwer
LAZYE Lazy K Kountry Store John Steel Marketing Manager 12 Orchestra Terace Walla Walla
LEHMS Lehmanns d Renate Messner Sales Representative Magazirweg 7 Frankfurt a1,
LETSS Let's Stop M Shop Jairne Yorres Dner 87 Polk St San Francisco
LILAS LILA-Superrnercada Catlos Gonzdlez Accounting Manager Carrera 52 con Ave, Barquisimeta
LIMGD LIMC-Delicateses Felipe Izquierda Cnner Ave, 5 de Mayo Podamar |1, de Margarita
LOMER Lonesome Pine Restaurant | Fran Wilsan Sales Manager 29 Chiaroseura Rd., Partland
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Clones entire table. 91 records. A




Marketing Databases

e Sometimes information iIs collected
by bar code scanner, “valued
customer cards”
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Marketing Databases

e Often companies sell their
iInformation to others
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Limitations of Marketing Research

e The amount of information that can be
gathered is limited by the amount of money
a company can afford to spend on the

equipment and personnel needed to do the
research.

e Often, there is too little time to do research
because decisions must be made before all
possible data can be obtained.



